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Personal Online Brand
Success Blueprint

The Powerful 5 Step Strategy To Create Your Own
Personal Online Brand — and Why You Must.

Hi and Welcome!

| am Sophia James, a personal online brand
specialist and online marketing expert.

Over the last few years, | have helped dozens of
successful people and businesses create their own
powerful personal brands online.

| have shown them how to use dynamic, cutting edge, online tools and
techniques, with integrity, to transform their businesses and careers.

| can do the same for you.

In this report | will be sharing with you the 5 Step Strategy you need
to follow to create your own powerful personal online brand.

Your own personal brand is such an exciting opportunity - and it’s a fairly
new concept, outside the world of celebrities.

This is an opportunity available to everyone, to transform your business,
your career and your life.

We’re all familiar with big business brands, of course.

Major corporates spend billions on their brands. To compete is way out
of reach for most businesses, especially in today’s global environment.
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Your personal brand is different. You are unique.

You are already simply and clearly differentiated from all the other
billions of individuals on our crowded planet.

So you can build a powerful personal brand relatively easily.
Without spending a small fortune. Especially online.

All you need is some help and advice from an expert.
Which is what you'll find in this report.

So, let’s take a quick look at the 5 Steps in our Success Strategy.
Each one is essential. They overlap and connect. Each builds on the
next. Together they create your powerful, professional, personal brand.

These are the 5 Steps:

—

. Clarify your unique personal brand
2. Position yourself as an expert
3. Develop your distinctive message

4. Build your professional online presence:
> your personal website, social media profiles, email system

5. Connect, deliver and share your message:

> using your professional online communication tools:
> your personal blog, social media and email

MAKING YOU

SHINE ONLINE

The Power of Your Personal Online Brand
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Before we go into the details of creating your personal
online brand, let’s take a look at why it is so important.

Today the whole world is online...

And the internet offers astonishing opportunities. To connect with
people, to build relationships, to raise your profile, to influence people -
and if you are in business, to sell your products or your services to your
customers and clients.

Fast, easy access — to anyone...

The internet and modern technologies allow you to connect with people
across the globe in an instant. Our world has changed totally, in just 20
years.

You can find influential people, contact them and build relationships.

Online technologies make it all so easy — and they are very cost
effective. You can contact people regularly online, for a fraction of the
costs of traditional snail mail and phone calls.

And they can contact you...

What is the very first thing your valuable new contact does?

The first thing everyone does when they meet you is to check you out
online — ie to search for you on Google.

+You Search Images Maps Play' YouTube News Gmail Documents Calendar More ~

GQ SIC your name ‘ ‘

After all, it's exactly what you do before going to meet a new contact, or
after meeting someone interesting - you do a bit of research, to find out
more about them and to check them out.
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And they do the same, to you.

So what do they find, when they search for you online?

* A professional website, highlighting your expertise and your skills?
* A series of interesting expert articles written by you?
* A Facebook business page, with comments from useful contacts?

Or perhaps...

* Out of date information about that experience you’d rather forget?
* Inappropriate comments or jokes?
* Party pictures on Facebook?

And this may not be your information either:

Disgruntled former colleagues or jealous employees, Aave ), >
unimpressed bosses, partners from failed relationships, Heard, .
even ex-schoolmates with a grudge.

Any of them may have something negative to say, justified or not.
Realistically you simply can’t control what others say about you online.

Your reputation is extremely valuable. Managing it is essential.

Of course, these days checking you out online is standard procedure in
recruitment processes, too. Especially for senior positions.

It's a competitive world and your future career may depend on what is
found and said about you online.

So may your business — as Gerald Ratner could tell you, in another era.

Today, it’'s no different — just take a look at the case study on the next
page...
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Case Study — James Murdoch

We've all become familiar with the story of Rupert and James Murdoch,

the News of the World and phone hacking...

Just look at the Google search results for James Murdoch on 3 April 2012:

Google —

Google Search

Search
Everything
ng WD £ 3 e ee W %
Images .
Maps
Videos Not in Control
News . - —
ames Murdoch James Murdoch James Murdoch MP Tom Watsop

Shopping . resigns as Getting Demoted Calls Jame
More
Bristol. UK profile james murdoch .ames murdoch gu}:l.ures‘
Change location lachlan murdoch ames murdoch british library

james murdoch sky email james murdoch education

james murdoch email add i dach mactaggart lecture
The web

Pages from the UK
ews forjames murdoch

Any time '] James Murdoch resigns as BSkyB chairman

Past hour - BE}C News - 2 hours ago.

Past 24 hours k. e EI‘I)r(t;e’1
Past week

Past month

Past year James Murdoch quits as BSkyB chairman

Telegraph.co.uk - 1 hour ago

Custom range. X .
BSkyB chairman James Murdoch 'to quit'

The Independent - 2 hours ag

All results
Sites with images
Related searches

James Murdoch - Wikipedia, the free encyclopedia

en.wikipedia.org/wiki’James_Murdoch

James Rupert Jacob Murdoch (born 13 December 1972) is the younge;
ogul Rupert Murdoch and the deputy chlef operatlng officer of News ..

Early life - Busine

#6n of media

More search tools

BC News - Why James Murdoch is giving up BSkyB chai

www.bbc co.uk/news/business-17601012

1 hour ago — James Murdoch has decided to quit as chairman of BSkyB
ief that criticism of his stewardship of News International - w -

cause of

Then try searching for JamesMurdoch.com:

Server not found

Firefox can't find the server at www.jamesmurdoch.com.

<«—Not in Control

Not in Control

<«——Not in Control

What a wasted opportunity... to reduce negative online publicity.
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Showcase your skills and expertise...
Imagine instead, your own personal website, highlighting all your skills.
Showcasing your expertise. Demonstrating your professionalism.

Revealing hidden talents and experience, that your contacts or your
boss never even realised you had. Giving you new business and career
opportunities.

Your personal website is your online CV — and so much more...

It's not just about your experience, what you've done and how well
you’ve done it.

This is your opportunity to raise your profile 24/7.

Case Study — Johnnie Cass

We set up Johnnie’s personal online brand for him — including his personal
website, Facebook business page and Twitter profile.

Johnnie is an international speaker with a global profile.

Yet when we first searched for Johnnie on Google all we found was a drab
site for a rather grungy Australian rock musician — called Johnny Cass.

Just 2 months on, Johnnie’s online presence totally dominated the results:

(;\) SI\ an— cass \ H:Sé‘

2 — ‘\

Google Search

v! wild £ 8 v oo W I

cass big brother jehnmis rocks
10k CA%S john cass bég brother

" ——
” //Johnnic Cass | Live a Life you Lowe
: L Jomnbie Case Crase s Live the i of Your ssaflJov the human mind and In Control
Johnaie Cass "Create and Live the Life of Your Dgpafs™ | lova the huma nd and
Vor-akilly 10 create and design our lives sxaettyThe way we choose
atior A
anie was navie oaly meant 1o - S oemomar —rewss 1N Control
y meant to lead Born in Sydney Australia-#never did wel academically
F IK
ols _—Johnnie Cass | Facebook
m» Cass " Fa ‘, .!H n Facebo .>;. Lwith Johanie Cass and |n ContrOI
thars you may know a..,.L:_.:MﬂTJ:‘,‘. ef to share and makes ..
—[ohnnie Cass (johnnieCass) on Twilier
QL C hanieCass <+———— |n Control
-:-hlmv_-(:‘us jobnnieCass) & on Twitler. Sign y Twitter 10 follow johnnie Cass

Land gat thair latsst updater—
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Eat your heart out, James Murdoch!
Johnnie is also building his own list of his fans and followers.

He sends them regular videos and tips — and can let them know about his
upcoming events and coaching.

This is Johnnie's site - http://johnniecass.com/

]OHNIN“IE CASS

e a Life You Love

Become a Star...

It's a stark reality that no matter how skilled you are, you
will not be recognised for those skills simply by working
away, buried in the depths of your own world.

You have the opportunity to position yourself as an expert in your field.

This absolutely isn’t about spin either. It's about the way to demonstrate
your expertise and your authority. To provide evidence to highlight your
skills and support your positioning. To build your credibility.

It's about the opportunity to Influence people... and to reach a wider
audience. To become recognised in your industry and beyond.
To become the accepted point of reference for your field.

The higher your profile, the more people will seek you out. You can
forget chasing people and opportunities — they will come to you.
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Case Study — Tara Coley

We set up Tara’s personal online brand for her — including her personal
website, Facebook business page, Twitter profile and branded email

marketing system. Tara is a successful property investor.

It all went live in February 2012. Within 3 hours she had a contact saying
how impressed she was and asking for a business meeting next day.

Within just 6 weeks, she had generated an extra £50k business, taken on
2 new members of staff — and was getting more visitors to her business
website, coming directly from her personal site.

This is Tara’s site - http://taracoley.com/

b Bl B[ @ eraceleycom

£ "\

Home AbouTara  Tara'sBiog  Coract Tara

Welcome to My Official Website

Tara Coley

CREATING THE LIFE YOU WANT THROUGH PROPERTY

[ 7 BIGGEST Pitfalls Whan Investing In

Ny name is Tara Coley and | am & Property Investor & Financial Adviser,
v in fe ce 10 ¢

My backgrownd inchides working for 3 Glabal Sk, giving financial adcs 10 Cosperate cheats wits lumowes

Make an impact...

Property And How To Avoid Them

GetInstant
Access

T <tollow

Success and influence give you so many more opportunities — and not
just for your own benefit. They enable you to connect and to give in

more ways. To contribute both within your world and beyond it.
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Connect and work with like-minded people... with people you like...
people you trust

More than anything else, your values are what make you unique.
When you create your own online brand, your values are the key.

When you are clear about your values - what you
stand for and what you don’t - people will either be
attracted to you or not, according to whether their
own values align with yours. They will connect

if you are a match for them.

When your values align, you build deep, long lasting relationships.

In marketing terms, people buy from people they know, like and trust.
It's exactly the same with all relationships, in business and in your
personal life. Your online brand is your opportunity to build that trust.

You are not your business

You may have your own business and be thinking
“What’s this got to do with me, I've got my own successful, profitable
business already. Why would | need a personal brand as well?”

Of course if you are a business owner, your business will be closely
identified with you and your personal values. You are and should be an
important part of your business’ brand.

But your business and its brand is separate from your personal brand.
You may have several businesses. You may sell your business.
Or merge it. (Or even shut it down).

If you are a partner in a professional practice, you may leave and move
on to another. Or into a corporate position. Or even switch careers.

Your personal online brand is about you. If you sell or leave your
business it stays with you. You can change the emphasis to reflect new
skills, new business interests and new career directions.

It's also where your contacts can find out about your other businesses,
your personal interests and your charitable activities — and where your
business contacts find out about the individual they deal with - you.
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Your personal brand is your valuable personal intellectual property.

There are just so many compelling reasons why you should create your
own personal online brand, now.

So next I'll be looking at those 5 Steps - to get you started.
Meanwhile, here’s another case study.

Sophia

Case Study - lain Wallis

Iain is both a property investor and a specialist tax adviser — he’s a
Chartered Accountant specialising in property tax.

When we first met Iain, this was his website:

Welcome to ByAbacus

A firm of Chartered Accountants specialising in all aspects of property taxation

About
Bya g Partner Iain Wallis combined his love of property investing with his ongoing desire
s of his clients by helpi legally av tax
what t earn and thus build bigger busine: s, more profitable buisinesses

ultimately businesses that are far more fun to run.

While most accountants will know something about property tax it is the real need for specialist knowledge that Iain feels

is important to ensure that you pay no more tax than necessary
Increasingly people are turning to property to provide for their pension and following the right stategies will ensure that your
pension pot delivers for you and not the taxman.

Should I be tr
What can I clai
Am I a property ti

Like all firms we do the routine compliance work , VAT, PAYE accounts and tax though the real passion is all aspects of property taxation
Working to agreed fixed fees so no hidden surprises Iain guarantees that he will save you more in tax than the fees charged
Iain qualified in 1984 and bought his first investment prope n 2005 so he knows the highs and lows of property investing
What can go right and what to watch out for along the way
For a no obligation chat about how we can save you tax
Call 0771 259 0953

Text 0771 259 0953

Email

Save you tax

Follow us on Facebook

Read my property blog here

No comment.
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Just 2 months later, this was Iain’s new site - http://iainwallis.com/

Z\%€ ¢

At
PROVEN TAX STRATEGIES FOR HIGH NET WORTH INDIVIDUALS j
\ /

y 4

[AIN WALLIS ¥,

Home AboutMe | Property Wealth Builder» | Tax Strategies | Keynote Speaker | MyBlog = Charity = Contact Me

Discover How to

Reduce Your
Inheritance Tax |
by up to 80% N/

Download My FREE Report

Enter Your Name

Enter Your Email

Get Instant Access
Hi I'm lain Wallis - Welcome to my official online home
| guess you landed here because you want to learn about making money Consultation With lain

from property and about paying less tax — and ideally both together.

Book Your Strategic Consultation
My name is lain Wallis, | am the founder of lainWallis.com and author of Property Investing: Discover The Best Property Investment

The Three Proven Keys to and Proven gies to Avoid Tax. Options For You

What a difference!

Iain has 2 separate businesses of course. So his personal brand website
showcases both, as well as his charity fundraising.

If he decides to change emphasis and concentrate on property, or on tax,
he can simply remove the pages. Or simply switch the order for a different
emphasis.

Or he can add more pages to cover new interests.

Plus you can find out more about Iain’s personal life and his personality by
checking out his “about Iain” page.

Iain also has a great story of the power of a personal brand website.

He appeared on the BBC's Homes Under The Hammer series. An impressed
viewer immediately googled him, and despite spelling his name “Ian”,
found his website and made contact within minutes of the broadcast.
That viewer is now a valuable client.

PS - even if you do nothing else as result of reading this report, at
least buy your personal domain name. Before someone else does.
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Step 1 - Clarify Your Unique Personal Brand

So, let’s get started with the steps you need to build your brand online.

First of all you need to be very clear exactly what is your personal and
unique mix of expertise, skills and values.

There are 7 billion of us on this planet and every single one of us has his
or her own unique identity. It is made up of different elements:

* Your expertise, your talents, your skills and your experience
— what you do and what you are good at

* Your personality, your approach — how you do it

* Your values and what you stand for — why you do it

All of these make you different from every other person.

You may be working in a very competitive field, with many other people
and / or businesses, which may appear rather similar.

Yet every one of us is different — and you will attract and be attracted to
different people and different opportunities. Which is exactly what you
want. To attract those people who are the very best match for your
personal abilities, qualities and objectives.

Equally importantly, you want to avoid the people who you are not a
good match with. If your skills are mismatched, or your values are not
aligned, you will not be able to build a deep, trust based relationship.

Ultimately you will not be able to give them what they are looking for
from your business or your relationship — and they will not be a
successful or profitable contact or customer for you.

This applies to everyone, regardless of your current position and your
objectives.

You always want to build deep, valuable relationships with the people
who you will connect with best.
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This is why, when we help people develop their personal brand, we also
help them identify their values and a strapline which reflects this.
It's a key part of the process.

Here are some examples of several sites for property investors, all
created as part of a workshop, so using a similar format.

Yet they are all very different people, with their own unique skills and
values - and their sites and straplines reflect that. As a result they attract
different clients and contacts.

Paul Stebles — Mastering the Science of Property

PAUL STEBLES * %

Mastering The Science Of Property

o) [ = B <fellow.

Mome  AbotPad PaulsBhg  Conlact Pad

Welcome to My Official Website Download Iy FREE Report

My name is Paul Stebles and | look at the Science behind Property.

Home  AboutClre  Chre'sBlog  Cortact Clare

Hi,and Welcome to My Website. Thank You for Visiting.

1am an Experienced Propeny Invastor and Manior who Usas Proven Investment Svateges
1o Help Yau Gain Passive Income trough Propedy.
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FrancisDolley.com — The Multi-Let Cashflow System

Home  AboutFrancis  Francis' Blog  Contact Francis

Hi, My Name is Francis Dolley

Along with my daughter Emily, | created ‘The Multi-Let Cashflow System’ - helping
people to set up a Multi-let business in a relatively short space of time.
The Multi-Let Cashflow System
1 have been a part time landlrd since 1995
bought my frst Mut Letin 2005 and have baen
working full tms in property since mid 2010

iy portolo now consists of 10 MuliLat
progerties. 8 273 bed propertes and 1 HNIO.

£5k per month — in 6 Months

1 can show vou how | increassd my cash fow by

LIAM KING

Creating Certainty In An Uncertain World

Mame  Abosliom  LiamsBlg  Cantact Liam

Download by FREE Report
*The Multi Let Cash Flow Systen
The underground strategy we are using to

5 Top Tips
To Turbo Charge
Your Cash Flow

- Email
Fist ame
Last Name,
Phans (optiona)
= Roqured Field
Suomt

Hi, My Name Is Liam King, Welcome To My Website

Tve Been Investing In Property for 7 Years as a Vehicle to Create and Protect Wealth.
7 =T Property Investment

e dre this using mrany of the
the Progazane
oo hawe Bougit
et prapanig in
the gt § years

Asset Base and Income

Sign Up For My Latest News

First Hams

Last Hame
= Ramuired Field
["Submt |

Streams

= I'e bk anasset Ease and
income sieam whch crastas great

2l
cl

&
=
@
3
é,

Home  AboRachaed  RachaelsBlog  Contact Rachac!

Hi. My Name is Rachael Troughton and Welcome to My Website

1 Am a Proparty Iwestor Sourcing Propamnas for, and Mentonng Naw Investors, Wno Want 1o
Dok For Themseveas.

An Investment As Safe As Houses?

Plow that the market is

tie agin, | am

Tamsting a5 it s whe
neght, 1o 2uy a g
Mo is the sest =
. 70U Make Mmoney Irom a proparty when you
by it - AT THE RIGHT PRICE.
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Step 2 — Position Yourself As An Expert

Expert positioning is the next step.

Positioning yourself as an expert is extremely important. Not just
because experts are able to charge significantly more for their products
and services — although for most people that’s one objective.

Experts are sought out for their views. So people will seek you out,
contact you and ask your advice. People will come to you.

Experts also get invited to speak, to be interviewed and to contribute to
magazines and journals. All of which raises your profile further.

Beyond that though, Trust is the single most
m St important element in building relationships -
and experts are trusted.
So being known and seen to be an expert is essential to building your
authority and credibility. To building trust.

You may already be an acknowledged expert in your field.
If you are, that’s fantastic.

Generally though, you will find that experts do not become recognised
through some mysterious or abstract process - you need to say you are
an expert. To tell the world — or more particularly, your audience.

Nor do you necessarily need a string of qualifications, to become an
expert. Even among professionals, who do have formal qualification
procedures, the difference between the person who is perceived as a
true expert and the person who is not, is all to do with experience,
quality and professionalism - and above all, personal qualities & values.

Most of all, it has to do with perception and reputation. So the person
recognised as the expert, may not actually be the very best, technically.

Even as an expert, it's important to be clear about your unique expertise.

In some fields there are many experts, so it's important to identify a
specific niche, in which you are The “Go To” Expert.
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Case Study 1 — Dr Sandy Flann

Dr Sandy Flann is a Consultant Dermatologist.
Already very specialist you may think, which is true. Yet within
dermatology, she has a specific specialism in children’s allergies.

Here is Dr Sandy Flann’s site - http://sandyflann.com/

Home  About Or Sandy Flann  Patient Information » Publications »  Contact

Welcome to the Website of Dr Sandy Flann Spedialistin Childrens'ASergies

Dr Sandy Flann is a Consultant Dermatologist at Spire Tunbridge Wells
Hospital and at Orpington Hospital, Kent (part of South London Healthcare
NHS trust).

This website is here 1o help patients and prospectve patients, like you, who want to know mare about Dr

Sandy Flann and how she can help you

Yeu will find wdormation on the vancus conditiens winch she can balp you with — her spaciakst areas, which

inchude children’s skin conditions and alergies - and practical information about what to expect from an

appointment with 8 Consultant Dermatologist

Case Study 2 — Alan Robinson

Alan is an expert Veterinary Business Consultant. A vet himself, he has
many years experience advising vets and their practices — and he has a
very successful consultancy business. He is clearly an expert - and says so.

Here is Alan’s site - http://www.alanrobinson.net/

ALAN ROBINSON ¥

The Veterinary Business Expert
Finding Hidden Profits In Your Business

Hame  About Alan MNan's Blg  Conlact Alan

Hi, I'm Alan  the y Expert. Download My FREE Book
| am the managng parner al Vet Dynamics and founder of The Plalinum Praclice Valerinary
Business Bulkder Programme:
GetInstant

Get it here FREE!
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Step 3 — Develop Your Unique Message

Next you need to be clear about what you want to say, to your contacts,
prospects and clients.

) 9a

H H H -‘i’ TN N
Just like you, your message is unique. 0:9;/57¢05

15

It needs to stand out from the crowd.

The key here is to start with who your target audience is.

Which is linked to what you do and what you want to achieve.

You may be in business and essentially want to sell your products or
your services. Or your priority might be to find JV partners.

Or you may be wanting to build contacts who will be useful in the future,
in ways you may not have identified as yet

Whatever your personal objective, you need to focus on your ideal target
audience, so your positioning and your communications are consistent.

Case Study — Dr Simon Wade

Simon is a GP, who also has a business helping locum GPs.
As an experienced locum himself, he’s an expert in his niche area.

Simon likes to talk directly to his contacts, so he uses videos on his site.
We also created a landing page for him, based on Barack Obama’s site.

Here is Simon'’s site - http://drsimonwade.com/

R SIMON WADE 3

Helping Doctors Better Themselves™

Hello, I'm Dr Simon Wade, Welcome to my website

1am an Expert Locum GP and | Help Doctors Better Themselve:

© Internet Power LLP 2013 www. InternetPower.co.uk 18




Step 4 — Create Your Professional Online
Presence

This is the exciting part — where we turn the theory and the concepts into
reality — where we make it happen!

There are 4 core elements to your personal online brand:

1. Your personal blog Website

2. Your Facebook Business Page

3. Your Twitter Profile

4. Your Email Communication System

Together, these provide you will a powerful and credible online
presence. You can add more, especially on the social media front.

LinkedlIn is especially powerful for professionals. YouTube is also
extremely powerful, but we don’t recommend it as the best starting point
if you are new to video and to Social Media generally.

Your Personal Blog Website
Your website is your online home.

This is where you set out your messages and it is the starting point for
creating what you choose for others to see and read about you online.

It's extremely powerful and will build your credibility and trust. You can
highlight your expertise with articles and news — and connect with
contacts via an email messaging system and blog comments.

We recommend WordPress websites, such as those we create. They
incorporate a blog, which means it is easy for you to post articles and
news — and to edit. It also helps your profile on Google searches.

At Internet Power, we use the most advanced specialist designer theme,
which you take with you and which is completely flexible for future
changes — inevitably, your personal website will grow and change as you
do. So always make sure you have this flexibility built in.
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Your Facebook Business Page

Facebook is the most popular Social Media site of all, so a Facebook
Business Page is very powerful — and important.

Millions of people and businesses now use
Facebook Pages to build business connections
and powerful relationships.

As well as direct interaction, you can create specific page tabs with free
reports and information and much more.

Ultimately though, you should always aim to move Facebook contacts to
your website and your Email system — which are under your control, not
Facebook’s. Our Pages are always set up to help you achieve this.

Your Twitter Profile

Twitter is another major medium for connecting, especially if you prefer
to keep your communications short and to the point —
tweets have a maximum 140 characters.

Another significant advantage withTwitter is that is fairly
straightforward to set up automated posting — and to link

to your Facebook Page — so if Twitter isn’t your social media site of
choice, you can still keep your profile page up to date and looking
professional, without spending lots of time on it.

Your Professional Email Messaging / Marketing System

Email is still an extremely powerful way to connect with your contacts
and bulk email messaging systems, designed for online marketing, allow
you to stay in touch regularly, via branded newsletters and messages.

You can add to this with SMS text message marketing (especially
powerful for some types of business, especially restaurants and
appointment based businesses, such as health professionals).
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“So, How Do We Start Creating My Personal Online Brand?”

This is where all the work on your values and your target audience and
your expert positioning are turned into reality.

True branding is not about logos and fonts, pictures and colours, as
many people initially think. Instead it’s all about your values and your
value — the value you add and that your services or products add.

Branding is simply about communicating your unique expertise and
values. (It's exactly the same principle for a business).

Of course, it’s essential to have consistency in your images across your
communications — and it’s totally key that your images are congruent
with your messages and positioning. You must be professional.

You must also be authentic and reflect your own values and personality.

So the key ingredients are:

* Professional portrait photo
* Powerful strapline
* Professional graphics and design — for all your communications
* Professional integrated social media
* Powerful copy, including
o Your Home Page statements
o Your About Me page
* Email capture form on your website (and Facebook Page)
Linking to your Email messaging system

Developing your messages needs to be done in the right way and is an
integral part of developing your professional and effective online brand —
which is why Internet Power Personal Brand packages all come with our
full personal support and guidance.

We are specialists in personal online brands and in online marketing.

We are here to help and advise you every step of the way — as well as
doing all the technical work and set up for you.
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Step 5 — Connect, Deliver and Share Your
Message — Using Your Professional Online
Communication Tools

Once you're all set up with your professional online brand, it'’s time to
start connecting and communicating.

To start building deep, long term relationships online.

You need to be able to use all your online tools effectively.
Your personal blog website, social media, emails.
We want to make it as easy as possible for you to do just that.

Which is why we created our Unique Online Dashboard.

It gives you fast easy access to all your online tools — all in one place,
with all your logins and passwords. Plus extensive resources and
specialist know-how, to ensure you get the most out of them.

These include comprehensive videos, regular and archive webinars,
plus tips and advice to keep you up to date — the internet moves fast and
there are lots of out of date courses, techniques and systems out there.

Internet Power’s Online Dashboard includes an exclusive membership
site and is only available through us and with our Personal Online Brand
and Business Marketing packages.

Dashooane Get Stared Websie » Ema Farchook= Twiticr Webnars My Account Comact FAQ'S

Vielcome Lo your online dasnboard,

1 . Clck an any of the icons an the
NQEL ) DICLZZ INT Mandge
. YOI Z0MVCCS

Your Resources

® Hestng
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MAKING YOU

SHINE ONLINE

The Power of Your Personal Online Brand

Why Internet Power

Internet Power is the business | run with my partner Nigel Bench.

We are Personal Online Brand and Business Marketing experts and are
both passionate about sharing our expertise to make you shine online.
We have created a unique platform to make it as easy as possible.

Over the last few years we have helped dozens of successful people
and businesses create their own powerful personal brands.

We have shown them how to use dynamic, cutting edge, online tools
and techniques, to transform their businesses and their careers.

We can do the same for you.

This isn't for everyone. We want to work with those who share our passion
for the amazing opportunities today’s online world offers and are ready to
use them, with integrity, to transform their businesses and careers.

If you think this might be for you, or you know someone else who might be
interested, and you want to find out more, please do get in touch:

Let’s Talk!

We are always happy to discuss your personal situation and see
whether a personal online brand is right for you, now*.

To schedule a call, all you need to do is to provide us with your details
and we will be in touch to fix a time convenient for both of us.

Visit: www.InternetPower.co.uk/contact

)

*If you prefer, we can look at your business online presence and marketing
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Of course, this may not be the right time for you.

If so, | hope you have found this report interesting and that you will find
the ideas and principles | have highlighted useful in taking your business
and your career forward.

Most of these strategies apply equally to creating business brands and
their online marketing, especially in professional services and knowledge
based, expertise businesses — so please do use them for your business
too. Let’s share the knowledge!

Nigel and | are always interested in hearing from like-minded people,
so please do connect with us via social media, our own personal brand
websites (below) — or our main business and personal brand websites:

www.InternetPower.co.uk

www.PersonalOnlineBranding.com

To Your Success!

Sophia

PS - You can also find out more by visiting our own personal brand sites:

www.Sophia-James.com and www.NigelBench.com
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